CASE STUDY

The Silent Impact of Panel

Rotation

Repeat respondents quietly poison
trackers and longitudinal studies
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| The Setup

Study Context

|~ Type: WEEH'!,.' brand message recall tracker.
% Market: Multi-city / multi-supplier panel mix.
@ Goal: Measure real movement over time.

Standard Controls Used: Attention checks, Speeders removal,

Quotas

=2= What They Missed

Panel Rotation (Same people re-entering across waves)




| What Started to Feel Off

Symptoms vs. Reality
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Metrics moved without AWareness (umps
market triggers. disappeared weekly.
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Odd segment shifts wave- Campaign results didn'i
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T A e e (FFT Key Clue: Stability can be fake when the same people keep

returning.
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| The Hidden Mechanism

How Rotation Poisons Trackers

l. Learning the Format
Repeat respondents learn the survey structure.

2. Conditioning
Familiarity inflates recall & awareness measures artificially.

3. Speed & Consistency

They answer faster and consistently, creating fake stability.
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| Investigation (What They Measured)

Rotation Detection Signals

|| Repeot device/session potterns (privocy-sofe).
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=3 Supplier overlop onomalies.
(* “Returning respondent likelihood™ score by wave.

i

Finding: A meaningful portion of "new
completes showed repeat-like patterns.




| The Fix: Rotation Defense

Enforce Cool-Down Cap Repeats
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Rebalance Sourcing Monitor Sensitivity
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Outcome: Quotas filled slower=but truth
improved dramatically.




| Results & Takeaways

After Controlling Rotation

& Trends became believable and exploinable. Core Tul:enwuys

£ Segment stability improved without artiticial jumps. Rotation is invisible until it's expensive.

& Trocker aligned better with campaign performance. Longitudinal research needs identity + behavior verification.

© Stakeholder contidence increased significantly. Always measure repeat likelihood™ alengside your KPI
trends.

Blanc Research




